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* Consists mostly of individual income taxes. Does not include payroll taxes.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Economic Analysis.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Economic Analysis and Census Bureau.
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CONSUMER SURVEYS: OVERALL INDEXES
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Consumer Sentiment Index**
(Q1-1966=100, nsa)

Consumer Confidence Index*
(1985=100, sa)

* Every other month from 1967 through mid-1977, monthly data begins in July 1977. Seasonally adjusted.
** Quarterly from 1953 through 1977, then monthly data begins in January 1978. Not seasonally adjusted.

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: The Conference Board and the University of Michigan Survey Research Center.
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CURRENT CONDITIONS INDEXES
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: The Conference Board and the University of Michigan Survey Research Center.
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Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: The Conference Board and the University of Michigan Survey Research Center.
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To Get
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* Every other month from 1967 through mid-1977, then monthly since July 1977. Seasonally adjusted.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: The Conference Board.
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* Every other month from 1967 thru mid-1977, monthly data begins in July 1977. Seasonally adjusted.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics and Conference Board.
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CONSUMER CONFIDENCE SURVEY: CURRENT CONDITIONS & JOBS AVAILABILITY

Jobs Plentiful Minus
Jobs Hard To Get*
(percent saying so)

Current Conditions Index 

 

* Every other month from 1967 through mid-1977, then monthly since July 1977. Seasonally adjusted.
Source: The Conference Board.
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Consumer Confidence Survey:
Jobs Plentiful**

Source: National Federation of Independent Business and The Conference Board.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.

** Every other month from 1967 through mid-1977, then monthly since July 1977. Seasonally adjusted.
* First month of every quarter from 1974 to 1986, then monthly.
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Source: The Conference Board and Bureau of Labor Statistics.
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* Every other month from 1967 through mid-1977, then monthly since July 1977. Seasonally adjusted.
Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: The Conference Board and Bureau of Labor Statistics.

yardeni.com

Figure 64.

Predicting Consumers

Page 32 / March 8, 2024 /  Chapter 6 Charts: Predicting Consumers 
www.yardeni.com

Yardeni Research, Inc.



67 69 71 73 75 77 79 81 83 85 87 89 91 93 95 97 99 01 03 05 07 09 11 13 15 17 19 21 23 25 27
0

2

4

6

8

10

12

0

10

20

30

40

50

60

70

AVERAGE HOURLY EARNINGS & JOBS PLENTIFUL

Feb

Feb

Average Hourly Earnings*
(yearly percent change)
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* Production & nonsupervisory workers.
** Every other month from 1967 through mid-1977, then monthly since July 1977. Seasonally adjusted.

Note: Shaded areas are recessions according to the National Bureau of Economic Research.
Source: Bureau of Labor Statistics.
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* Every other month from 1967 thru mid-1977, monthly data begins in July 1977. Seasonally adjusted.
Source: Bureau of Labor Statistics and Conference Board.
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